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By Frank Jossi

R andy Hanson is a rare breed—a high-
tech expert in love with things still 
made by hand. It’s an interesting com-

bination, one that has taken him from the 
downtown Minneapolis offices of Ameriprise 
Financial to a basement workshop where, in a 
rugged economy, he has started Studio Han-
son, a new business he hopes will produce 
enough income to allow him to avoid return-
ing to corporate life.

Hanson, a Macalester-Groveland resident, 
was laid off last year from his job as a project 
manager at Ameriprise. An internal technol-
ogy integration at the firm, which he helped 
oversee, eliminated his position. The focus 
of his new endeavor is still a little fuzzy, due 
in part to its breadth. Antique reproduc-
tions, stained-glass windows and lampshades, 
photographic restoration, graphic design and 
illustration and videography all fall within its 
scope.

To build his business, Hanson developed a  
website and at parties in his home he has plied 
his guests with examples of his products and 
services.

“I have so many creative things I love to do, 

I probably need to pare them down,” Hanson 
said. That is something he will do, he added, 
once he discovers which of his skills are the 
most marketable. 

 Hanson, 38, and his wife, Kimberly, moved 
into their 1913 Four Square six years ago, and 
the 2,400-square-foot home is a testament 
to his craftsmanship. A first-floor porch fea-
tures a large hanging stained-glass lamp that 
he cut and soldered together. His friends say 
it looks original to the house, Hanson said. 
An upstairs bathroom is fitted with one of his 
stained-glass windows. 

The living room and foyer are lit by two 
lamps that are museum-quality Tiffany re-
productions, according to Hanson. The larger 

of the two, a 16-inch glass lamp, depicts a 
hydrangea. It was made with 348 pieces of 
glass that Hanson cut and then mounted on 
a plastic mold about the size of a basketball. 
A smaller student lamp, similar to those that 
were popular in the 1800s, illuminates the 
sheet music on a piano. The 7-inch-wide gold 
and orange shade is supported by a solid brass 
base.

Hanson finds the bases for his lamps in 
antique stores and then chooses the most ap-
propriate Tiffany design for the shade. For the 
student lamp, Hanson went so far as to cover 
the plastic power cord with a twisted brown 

Randy Hanson created new stained-glass shades for the antique reading lamp on his 
piano (above) and a lamp in his living room (below). 

Laid off in corporate world, 
Hanson crafts a new career 
from a love of stained glass
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Macalester-Groveland craftsman Randy Hanson peers through his first foray into leaded 
glass—a door he custom-fit to an antique desk.  PHotos by bRad stauffeR
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cotton cloth to give it an old-fashioned 
look. 

There are many stained-glass makers 
in the area, Hanson said, although not 
so many who work on lamps. Creating 
lamps, especially Tiffany-style lamps, is 
challenging because of their three-di-
mensionality, he said.

Tiffany lamps came out around the 
turn of the last century, according to 
Hanson, and represent a celebration of 
artificial light, which back then was a 
relatively new invention. The designer, 
Louis Comfort Tiffany, created a style 
that has stood the test of time for its 
beauty and quality, he said. Tiffany’s 
lamps are characterized by botanical 
motifs and vivid colors. They look par-
ticularly good in pre-1940s homes or in 
tandem with other antique fixtures, he 
said. 

In his basement workshop, Hanson 
has a work in progress—a four-panel, 
3-by-4-foot stained-glass window that 
Hanson will place in a backlit kitchen 
cabinet. The window depicts wisteria at 

sunset—brown branches, purple wiste-
ria, pink flowers and a pinkish sky in a 
mosaic of green leaves—a design Han-
son borrowed from a home in New Jer-
sey.

Stacked on shelves in his workshop are 
long pieces of lead and other metal that 
he stretches before forming the frames 
that hold the stained glass in place. He 
uses a lighted box that he built himself to 
help him cut the glass and make certain 
the pieces fit snugly. 

For the wisteria scene, Hanson used 
glass with various densities of color to 
mimic how the sun would shine on real 
wisteria. That variation in density is one 
of the characteristics that sets his lamps 
apart from cheap Tiffany knockoffs, he 
said. 

Hanson fixes lamps for clients who 
are referred to him by local antique 
dealers. A collector of antique frames, 
he also creates art to fit the frames. 
Above his fireplace is a large gold-leaf 
frame for which he created an abstract 
drawing of wispy colored lines. Another 
antique frame holds a still life he drew 
for a wine and cheese party at his home. 

Lining a staircase are a series of family 
photographs that he restored and then 
mounted in antique frames. 

John Remack, owner of John’s An-
tiques, sold a stained-glass lamp that 
Hanson had fixed for him. It had lan-
guished in his West 7th Street shop for 
four years before he finally had Hanson 
refurbish it.

“His work is fabulous,” Remack said of 
Hanson. “He’s pricey, but he does beau-
tiful work and in the end you get what 
you pay for.”

 Remack has used a Minneapolis art-
ist, too, to restore his antiques, but he 
likes that Hanson is local and that he can 
turns projects around in just a couple of 
days rather than the weeks it takes other 
craftspeople he has used.

As for his future prospects, Hanson 
isn’t certain. “I can go two directions,” 
he said. “I can really push the market-
ing side and drum up a lot of business 
or I can go back and work in corporate 
America.”   

 To find out just where Hanson is 
going with his business, visit www. 
studiohanson.com.
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Randy Hanson examines a window he crafted for a customer’s kitchen cabinetry.  PHoto by bRad stauffeR


